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How do the schools rank? Is this one of the more expensive homes in the neighborhood? What 
makes this home a prairie STyle Home? how much landscaping would we need for this home? How 
much renovation will i need to do? Is there public beach access? Can we have a dock with this 
home? Is this lot subdividable? How long has this home been on the market? How’s the foundation? 
How much shoreline does this property have? Is this street quiet at night? How much will this  
neighborhood appreciate in the next couple years? Every listing tells a story. What are the best 
running and  biking trails nearby? is there a community center in the area? Is this home Eco-Friendly? 
What’s the flaw in this house? where are the closest parks? Any celebrities in the neighborhood? 
Who was the builder for this house? what are the average utility costs for this home? Who was 
the architect? Are the local youth and high school sports programs strong? And bruce knows it. How 
old is the roof? What’s the estimated travel time to downtown? What’s the history of this area? 
is there a safe room? Is this an up and coming neighborhood? Is there a good thai restaurant nearby? 



 
The architecture, the market, the neighborhood.
Bruce knows the story of a house inside and out.

Bruce is the kind of Realtor that puts his personal cell phone 
number on his For Sale signs. His passion for fine homes and 
meeting people is unequaled and authentic. So no surprise 
then, when you contact Bruce, very quickly you’re going to get 
Bruce. Answering your questions. Sharing stories about homes 
and neighborhoods. Helping you smartly position your home 

for the market. Helping you buy a luxury 
home for the first time. Or simply giving 
it to you straight without dressing it up. 
Whether it’s a $4 million or a $400,000 
home, the responsiveness and candor of 
Bruce and his team are the real deal.

For over 29 years, Bruce Birkeland has been bringing 
luxury home sellers and buyers together with endless 
enthusiasm, integrity, and unmistakable success. 



Bruce has represented buyers of 2 of the  
top 10 most expensive properties on 
Lake Minnetonka—and one of the sellers. 
Both properties were $7M+.

Bruce has sold the most expensive home in 
St. Louis Park and one of the top five most 
expensive Edina properties.

In the Minneapolis Lakes Area, Bruce has 
sold more upper bracket homes than any 
other Realtor—including selling the most 
expensive home three times.

SOLD SOLDSOLD



 
High-end, high-touch, down to earth.
A relocating CEO’s recent experience with Bruce and bbg.

“Bruce was an awesome resource in 
helping our family find a new home 
and relocate to Minneapolis.  Bruce’s 
knowledge of the Twin Cities is  
remarkable. Unlike other Realtors 
that specialize in one area, Bruce 
knows many areas, which was  
extremely helpful in our search for a 
new home. As a native Minnesotan, 
Bruce is informative and knowledge-
able regarding various cultural  
activities, which ultimately guided 
us in our choice of home location. 
His outgoing personality along with 
his “down to earth” approach was 
very welcomed and appreciated. We 
loved working with Bruce!”

A FEW



“Everything went down 
like clockwork. Bruce did 
an amazing job for us!  
It was a pleasure working 
with him.”
 —Terry and Edward C.

“Bruce is extremely well-
connected in the Twin  
Cities housing market and 
I am always pleased to 
recommend him to any-
one thinking about selling 
their current home.” 
—Howard G. 

“What can we say? Bruce and his group sold 
our house in just three weeks.”
—Christine K.

REVIEWSA FEW

“
Outstanding knowledge of the area and the market. Keen ability to   
understand our needs. Very responsive via phone and email.” —Colleen C.

“Bruce, you are a  
fantastic broker and 
a breath of fresh air 
in Twin Cities real 
estate world.  I am 
deeply appreciative 
of your no-nonsense 
approach, as well as 
your responsiveness 
at every step of the 
selling process.” 
—Mike W.



Here’s the story of how we plan to   

smartly position, professionally stage,  

passionately promote, Strategically 

market, and effectively sell your  home. BBG provides a comprehensive market analy-
sis to our sellers—including seasonal fluctua-
tions, micro-markets, and inventory levels—for 
expert valuation and pricing strategy. 

BEST IN BREED 
STAGING AND 

PHOTOGRAPHY

MULTI-
CHANNEL

MARKETING

RESPONSIVE
MLS SEARCH

WEBSITE

UNPARALLELED 
NETWORK OF 
HIGH WORTH  
INDIVIDUALS

what’s it worth?

Beautifully photographed, deftly staged, Bruce 
and his team have the experience, vision, and 
design resources to showcase the unique  
details, craftsmanship, and architecture of 
your home in person, in print, and online. 

We’ll polish the property

Listing your property with BBG is an imme-
diate advantage. Bruce Birkeland’s 29 years 
strong, network of luxury clients and brand 
recognition in the region is second to none. 

birkeland, a name like no other

Our online marketing strategy and use of 
social media – paired with traditional outlets 
– enables us to target and strategically share 
that story to the right audiences. 

We’ll share your story.

They say it takes 10,000 hours to become an 
expert at something. Bruce is working on 
10,000 days of pricing, negotiating and get-
ing maximum return for his clients. 

Savvy, experienced negotiation



Paid/Organic 
search

Global/Local 
MLS Search 
sites like Zillow

Social Media 
and Content 
Marketing

Local, National, 
and International 
Advertising

Targeted advertising in lifestyle,  
locations, and professional print/ 
online publications

CEOs, pro athletes, doctors, 
dentists, startup whiz-kids, 
Millennials, generations of 
families, couples starting a 
family…Bruce knows a lot 
of people. People with the 
desire and means to buy a 
luxury home. For years he’s 
been building that network—
day in, day out. And that 29 
year virtual Rolodex remains 
one of BBG’s main channels 
bringing serious buyers to our 
sellers. Add in multi-channel 
marketing and property  
promotion—both traditional 
and digital—and it leads to 
happy buyers and satisfied 
sellers. 

29 years. Over 1000 homes 
sold. A billion in sales. That’s a 
lot of people.

Bruce knows people...a lot of people...a lot  
of people looking to buy your home, people   

at bbg, for sale is more than just a sign.  
(although, we do really like our signs.)



MPLS LAKES

For our buying clients, it’s simple. They’re looking for 
a special property, a signature home, with a lifestyle 
and neighborhood that represents their dreams. 
They’re not looking for second-best. But they’re not 
looking to overpay or make rash decisions either. 
Negotiation experience is critical for them. 

Got questions? Here’s Bruce 

with tips and thoughts on the 

luxury home buying process.  

Or you could just call him on his 

cell at 612-414-3957. It’s all good.

MPLS DOWNTOWN

ask bruce about buying 

What’s different about 
luxury buyers?

It’s about always putting a client’s best interests 
first. It starts with carefully listening and helping 
them prioritize their wish list—locations, value range, 
#bedrooms and so on. And then there’s a long list, 
all important: offering lender referrals, searching for 
non/pre-MLS properties, helping them determine 
true value based on sales data, providing inspection 
referrals, title company referrals and trade referrals. 
And finally, helping them craft the right offer based 
on market knowledge and years of  experience. 
Twenty-nine years, in my case.  

What are best practices 
for a luxury buyer’s agent?

MPLS SOUTHWEST EDINA LAKE MINNETONKA WAYZATA GOLDEN VALLEY



Some buyers opt to work with a 
friend or an inexperienced agent 
referral from a friend. It rarely 
goes well. A seasoned agent with 
extensive market knowledge will 
save you time, money, and lots 
of unnecessary pain. Inspections. 
Accurate valuations. Closing costs 
and requirements. All areas that 
demand expertise, painstaking  
attention to detail, the inside 
knowledge to identify and avoid 
buyer pitfalls. As we say, every  
listing has a story, and too often, 
inexperienced Realtors don’t 
know it all.  

What do people overlook in  
selecting an agent?

Don’t get too caught up in the square footage game. Location, life-
style fit, and architectural finish often mean more in term of buyer 
happiness and market valuation.

What should high-end 
buyers focus on?

In my opinion, there is no substitute for upper bracket negotiation 
experience—the details, the agent’s tone, the market knowledge to 
effectively support position, agent/brand credibility, what to say, what 
not to say, when to say it, when to listen—everything matters.

Got any good negotiation 
or writing an offer tips?

Over 29 years, I’ve had to do a lot of creative problem solving, but  
getting bit by a dog at my very first open house ranks way up there.

What’s the most unusual 
issue you’ve ever had to 
deal with?

ORONO MEDINA ST.LOUIS PARK MINNETONKA EDEN PRAIRIE CHANNHASSEN ST. PAUL

An uncommon ability to match buyers and their lifestyles with the 
perfect property. I know what matters to buyers. I know the  
neighborhoods. I know the market down to each block. But when 
you’re representing people deciding on their dream home, you have 
to be there for them 24/7. And that’s the real secret: Responsiveness. 

What’s your secret sauce? 
What are the traits and 
skills that have made you 
a successful luxury  
buyer’s agent?



 
WE’LL MAKE IT SO:   
BEST OF BREED PARTNERS & CONCIERGE SERVICES

Today’s home buyers, sellers, and owners are working harder,  
traveling more, and have less free time to call their own. BBG has 
developed a vetted network of partners and services to assist these 
busy buyers and sellers with real estate-related needs. Along with 
our in-house marketing and design resources, we partner with 
high-quality photographers, house stagers, mortgage brokers, 
builders and renovators, inspectors and others to ensure our clients 
have the most positive outcome—and least stressful experience—
when buying, selling, renovating, or maintaining a luxury home.

RENOVATION      CONSTRUCTION



Whether it’s the Twin 
Cities Metro area, the 
Midwest, or some exotic 

global locale, the Coldwell Banker 
brand stands for signature proper-
ties and breathtaking homes.  Cold-
well Banker Burnet’s Distinctive 
Homes division showcases these fine 
homes—featuring everything from 
single-family homes to luxury condos 
to grand estates—in the Artful Living 
magazine. This gorgeous tabletop 
piece is delivered to 52,000 of the 
region’s highest value homes.It’s also 
available at newsstands, design  
centers, select retailers, upscale  
merchants, doctor’s offices, hotels, 
and as a digital edition online. When you’re backed by the top luxury home brand  

in the Midwest you don’t have to shout to stand out.



612-925-8405 
bbirkeland@cbburnet.com

bbirkelandgroup.com
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